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REPLACEMENT SHEET 



Create 
Templates and 
Media Segments 
52 



Media Segments 
54 



User Profile 
60 

Expert Rules 
38 



Template 
56 



Campaign 
Creation 
Time 
50 



Create User 
Specific 
Message 
62 



Campaign 
Creation 
Time 
58 



Message 
Delivered to User 
66 



Message 
Delivery 
Time 
64 



Fig. 2 
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REPLACEMENT SHEET 



r PROFiLE 
Name: Mary Johnson 
Gender: Female ' 
Zip Code: 01776 " 



Age: 32 
Tijay5@aol.com 




ASSEMBLE NEXT MESSAGE 
BY RULES 



Step 1 : Select Category value Appropriate to Profile 



Category 
Age 



Range Values 



District by 
Zip Code 



Region by 
Zip Code 



#iv Gender 



21 to 34 - 
35 to 54 



DN = 00000 

NE = 01000-07009- 

MA = 20000-30000 

SE = etc. 

MW = etc. 

VV - etc. 



N = 01000-etc- 
S = ????? - etc. 



F = Female— 
M = Male 



Step 2. Select Appropriate Resource Segments for Video & Audio 
Tracks 



Video Tracks 



Audio Tracks 



Vi 
Vil 

vin 



1b, ... 

lb, 2c, 3b, 4c, , 
la, 2a, ... 



Ai 
Ail 
AIM 

Aim 



1b, ... 

lb, 2c, 3b, 4c, ... 



Step 3. UseSelections with Template to Create Complete Edit 
Decision List 



Step 4. Send EDL to Video Editor for Auto Assembly to Template 
Format 



Step 5. Assembled Video Message v/iih ID Goes to Transcode 
Operation 



Fig, 8 
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User Identification 
Campaign Identification 
(1) 



Internet/ 
Intranet 



user / campaign 
(2) 




Web Server 




NT 




134 



VISIBLE WORLD 
Transaction Processing &. Application 
Layer 
NT & Linux 
138 




^ 

Media 
Encoder 
(Encoding) 
40 



Broadcast Quality 
Video 
(11) 



Fig. 10 



